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What Teens Say About
Al Companionship

Key Findings from Youth Co-Design
Workshops in India and Singapore




About This Report

This report presents findings from the Al Companionship Youth Co-Design Sessions, a collaborative initiative between
Microsoft and Cyberlite conducted between December 2025 and February 2026.

We believed it was important to hear directly from young people about Alcompanionship. 131 students aged 12-18
across India and Singapore took part in 90-minute interactive workshops, responding live through Mentimeter to polls,
ranking exercises, and open-ended prompts — sharing their experiences, concerns, and ideas in their own words. Each
session used fictional teen characters to ground discussions in realistic, relatable scenarios. Their voices shaped
everything in this report.

The workshops explored four themes:

Al in My Life: how students currently use and think about Al

Privacy & Oversharing: uncovering privacy risks and what makes teens open up to Al

Over-reliance & Al Dependency: what happens when people depend on Al for advice and decisions
Emotional and Romantic Attachments: emotional bonding and where teens draw the line
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Youth Demographics

A total of 131 students participated across 9 schools in 2 countries (India and Singapore). Ages ranged from 12 to 18, with
the majority (59%) concentrated at ages 15-16. There were 55% females, 42% males, and 3% prefer not to say.

By Gender By Age By Country
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A Note on Limitations -

Throughout this report, we use the terms students,
participants, and this cohort interchangeably — all refer
to the 131 students who took part in these workshops, not
to young people or teenagers as a broader population.

Participants were not selected to achieve a
representative distribution of age, gender, or background
as this was a qualitative insight-gathering exercise, not a
population study.

Findings reflect the perspectives of students who took
part and may not generalise beyond this group. As data
was collected during workshops conducted by the
Cyberlite team some confirmation and social desirability
bias may be present.
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Key Findings at a Glance

Participants flagged critical thinking as a top concern

Loss of critical thinking was the top concern of how Al will change the future. 40% fear that depending
too much on Al could make them “stop thinking for themselves”.

Privacy education was seen as an ongoing need

69% expect privacy education to continue, and concern centres on losing control of their personal
narrative.

Al design features may heighten risks

Emotional language ranked ahead of loneliness as the reason for Al attachment. Students also
identified various design features such as sycophantic tendencies linked to Al risks.

Students preferred learning through experiences, not lectures

Co-design and hands-on engagement proved more impactful than traditional instruction for building
Al literacy.
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Al in My Life

How the students we spoke to currently use and think about Al

Students were asked to reflect on how Al shows up in their daily lives: what they use it
for, how much they value it, and what they think it means for their future.
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Students in this cohort mainly use Alas a

productivity tool.

Students in this cohort ranked completing tasks faster
as Al's #1 benefit by a wide margin. Emotional support
ranked last across both countries and all age groups.

Q: Rank how Al has made your life easier or better”

Rank how Al has made your life easier or better?

02 Finish tasks faster
9 Boost creativity

e Reduce stress
0 Entertainment

@ Emotional support

AVG RANK 12
AVG RANK 2.6

AVG RANK 2.7
AVG RANK 3.8

AVG RANK 4.5
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A third of students are
less worried about
losing their future jobs
than losing their ability
to think.

Loss of critical thinking is the top concern among
participants (34%), reflecting deep anxiety about
dependency and cognitive development.

Productivity (31%) and job displacement (27%) are closely
ranked among this group, highlighting the central tension
of Albeing both helpful and threatening.

Q: 'How do you think Al will change your future?”

How do you think Al will change your future?

Loss of critical
thinking

Increased productivity
or efficiency

Job loss or
displocement

COver-reliance
or dependency

Mixed or nuanced
view (both sides)

Education impact

Existential risk
or Al takeover

Privacy or ethical
concerns

Environmental impact
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THEME 2

Privacy & Oversharing

Uncovering privacy risks and what makes these teens open up to Al

Students were presented with a fictional chat log between Rae, a teen girl, and her Al companion,
where personal details such as family finances, a parent’s employer, a school name, are gradually
extracted through friendly, emotionally warm conversation. Students were asked to analyse what was
happening, why it felt safe to share, and what they would do differently.
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In this cohort, confiding in Al is linked to the fear of
being judged.

When asked why a young person might open up to Al

rather than a friend, the dominant response in this
cohort was the absence of judgement (59%), suggesting
they seek to avoid social vulnerability.

Secondary reasons are Al's supportiveness (23%) and
privacy/confidentiality (19%), which students contrast

sharply with unpredictable, gossiping peers.

-
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“because Al can’t tell other [people] things like if i tell
someone IRL, they might tell others and gossip about it
and [people] may judge or spread”

FEMALE, 14, SINGAPORE

~

J

Q 'What might make someone your age feel more comfortable talking to Al instead of their friends?”

Why would someone feel comfortable opening up to Al?

@ Females Males
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69% of participants
say privacy education
should never stop — it
needs to be ongoing.

Amongst this cohort of students, there was near-
consensus that privacy awareness isn't a one-
time lesson tied to a specific moment.

Q: 'When do you think people your age most need to learn about privacy?”

When should privacy education happen?

When they want to

share photos or
personal posts
20.5%

When they talk to
new people online
5.4%

When they create a
new social media
account

it All the time — it
should be ongaing
GB.8%
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But their concernis less
about data and more
about losing control of
their own story.

Privacy is less about technical data risk to the participants.
Instead, they described itin personal terms: the
discomfort of oversharing to something that stores
information, that might be accessed by others, or that
could be used in ways they can't control.

/

This points to a tension worth noting: students valued Al “Al is not a human, therefore it has no question of morality
precisely because it felt non-judgmental and safe to and will not process twice to release your private
confide in, yet many also raised concerns about the same information if ordered by its creator, it is simply a tool that
interaction being recorded, stored, and potentially used is not a friend.”
without their knowledge.

MALE, 15, INDIA
Q: 'What is the most important lesson Rae’s story should teach other students?” \ \ = 3 ;:-\ -
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THEME 3

Over-reliance &
Al Dependency

What can happen when people depend on Al for advice and decisions

Students explored a scenario in which Ishaan, a teen boy being cyberbullied, turns to Al for advice,
and receives responses that escalate from helpful to increasingly unethical. The scenario was

designed to surface students’instincts about when Al advice should and shouldn't be trusted, and
what the potential cost of over-reliance looks like.
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For these teens, Al over-reliance is more than just

a practical one.

When asked what a young person should be careful
about when turning to Al for advice, a critical distinction
in how teens in this group process Al risk emerged: they
differentiate between informational errors (Al gives
wrong facts) and judgement errors (potentially
problematic advice).

Students also surfaced a pointed observation about
accountability: Al bears no consequences for the advice
it gives, but the person who follows it does.

Q: ‘'What are some things Ishaan should be careful about when tumning to Al for advice?"

What should people do when seeking Al advice?

o
2]

®© 0 O

Think before acting [ verify

Don’t follow Al blindly

Al advice can be unethical/
harmful

Al has no understanding of
consequences

Al lacks emotions / moral
compass

BT Micrasoft
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26%

25%

14%

14%
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“Be rational. Al doesn't have to take
responsibility for what they said but you have to
for what you did. Al can be very misleading”

FEMALE, 16, SINGAPORE
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The biggest fear among
participants is that
they'll stop thinking for
themselves.

‘Stop thinking for themselves’ leads for youths in this

group, but it's more dominant among females (38% vs
29%).

In comparison of both countries, Singapore teens show
more distributed concerns across all options,

suggesting broader worry about multiple dependency
risks.

What's the biggest problem with Al over-reliance?

50%

40%

30%

20%

10%

0%

Overall
A43.4%
40,5%
38.5%
J8.5%
28.3%
224%
Stop thinking for Follow advice
themselves without checking

Q: Imagine a student starts using Al for all their advice. What is the biggest problem that will happen to them?"

@ Singapore India

18.2%

T.8%
BEX

3%
L3%

Stop asking real
people for help

Lose confidence
in decision
making
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THEME 4

Emotional & Romantic
Attachment

Emotional bonding and where teens draw the line

Students watched a real-world video case study of a Japanese woman who married her Al
companion. The session prompted students to reflect on how emotional bonds with Al form, whether
Al relationships will become normalised, and what they would want peers to know about navigating
this territory.
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Some felt Al relationships might become common,
despite remaining taboo.

Male and female students were remarkably similar in their views on Al relationships, suggesting emotional attachment
to Al is not strongly gendered among this cohort. The 17-18 group has the highest agreement that Al relationships will
be common in the future and are also slightly more comfortable with the idea of an Al companion.

How likely do you think Al relationships will become How comfortable would you feel if someone you know
common in the future? had a relationship with an Al companion?
2.87
1.45

Not likely (1) Very likely (5) Not comfortable (1) Very comfortable (5)

Q: 'How likely do you think Al relationships will become common?” and "How comfortable would you feel having an Al companion?”
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Participants saw Al’s use
of emotional language as
the main driver of
romantic attachment,
rather than loneliness.

Students identified emotional language (32%) as
the primary mechanism, far ahead of loneliness
(23%).

This suggests these students understand that Al
design features, such as the use of warm affirming
language, are intentional and can work together to
manufacture a sense of genuine connection.

Q: “What could make Kano confuse Al with a real person?”

What could make someone confuse Al with a real person?

Al uses emotional -~
language

They're lonely 23%
or isolated

Al is always nice

Al remembers
past chats
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Students in this cohort demonstrated awareness
on how Al is desighed to engage.

Students showed a remarkably sophisticated understanding of Al engagement mechanics. Emotional language (26%),
sycophancy (22%), and designed engagement (22%) were the top three themes — students understand that Al's
agreeable nature isn’t incidental but intentional.

What do you think students your age should know about how Al keeps people hooked? (Open-ended themes)

Gives positive reinforcement Designed to keep you engaged (by design)
Don't trust Al [ don‘t share info Al uses emotional / human-like language
Al is always agreeable / sycophantic Remembers you [ adapts to preferences

Q: ‘'What do you think students your age should know about how Al keeps people hooked?”
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“Als are leading the conversation by ending each message
with [something] like 'l can do 1... 2.... 3... next, what do £
we do?" This kinda take away the ability to decide or have
their own opinion for users...

Al now doesn't quite disagree with what the user asks"

MALE, 16, SINGAPORE
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ANALYSIS

What Students Want

What can we learn about designing solutions for youth

Having spent the workshop analysing Al risks, students were asked to turn their
attention to solutions. Specifically, how they would want to learn about Al safety, and
what formats would actually engage them.
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Participants ranked clear explanations with data

above social media campaigns.

What kind of resources do teens prefer?
Students in this cohort ranked data and statistics with

clear explanations as the most useful resource for &2 Data/statistics with clear
understanding oversharing risks, well ahead of real-life explanations

examples and case studies (3.06). .

9 Real-life examples and
Social media posts and campaigns ranked last (4.28) case studies
— a meaningful signal from a generation often assumed

to respond best to social content. Quotes from other teens

Screenshots of actual Al
conversations

Simple tips and checklists

Q0 00

Social media posts and
campaigns

Q: If we were to teach teens about oversharing, what would you prioritise?"

AVG RANK 1.98

AVG RANK 3.08

AVG RANK 3.42

AVG RANK 3.51

AVG RANK 3.72

AVG RANK 4.28
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They want to play, compete, and discover the risks
themselves.

Games, quizzes, and gamified formats dominated (40%), with students naming specific platforms like Kahoot, Blooket,
and escape rooms. Interactive workshops (25%) and story or skit-based learning (23%) rounded out the top three.
Passive formats like videos, social media posts ranked notably lower.

Games, quizzes and gamified learning The most popular suggestion. Particularly popular among Indian
students, with frequent mentions of scenario-based games.

Interactive workshops and hands-on Students specifically recommended exercises where peers experience
activities Al risks firsthand.

Real-life examples, videos and case Students valued the Rae/Ishaan videos and scenarios as effective
studies teaching tools.

Peer-led discussions and student content | Several students recommmended that education come from peers
rather than authority figures.

Q 'What format would make the learning most engaging for you and your peers?”
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What’'s one message you'd give to other teens?
Don’t trust Al blindly.

“we can take ai 's suggestion reminders into consideration “Al is a great tool that should be used by all. its cheaper,
but never should we be [obsessed] with Al” accessible, and effective. However, we shouldn't over-rely

on Al, as it doesn’t have any real feelings. all advice should

FEMALE, 15, SINGAPORE .
be taken rationally.”

MALE, 14, INDIA

“Don’t trust it too much, use it at your own risk and
consider taking an ai workshop to truly understand how it L )
works, also keep in mind that it ruins critical thinking” don’t trust Al completely’

FEMALE, 13, SINGAPORE

MALE, 16, INDIA

“Never trust Al's advice blindly and keep your private date “you can talk to Al, but have some self control and don't
safe.” go overboard with it”

FEMALE, 16, INDIA MALE, 15, SINGAPORE

Q: If you could give one message to other teens about Al companionship, what would it be?”
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Implications for Education, Tech, and Policy

Age-Appropriate Al Literacy

Programmes for younger teens (12-14) should focus on concrete safety rules and emotional
boundaries, as this group demonstrated to vulnerability to emotional engagement with Al.
Programmes for older teens (15-18) can incorporate more abstract ethical reasoning and nuanced
discussions about Al's societal role. The 15-16 age group is a critical inflection point where views are
most diverse and malleable.

9 Youth want transparency on their data.
A consistent thread across the entire dataset was students’ unease about where their data goes.
Their ask isn't complicated: build Al that is secure enough that young people can use it without fear,
be transparent about how conversations are stored and used, and remove features that actively
encourage oversharing while offering no protection for what's shared.

“Al should be more secure and people should be able to communicate without the fear that the information said
to the Al will be posted online without consent.”

FEMALE, 14, SINGAPORE
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e Focus on design-level regulation, not just
age restrictions.
Students identified specific design features
(sycophancy, emotional language, memory)
as potentially problematic. They also called
for Al to be designed with differentiated
purposes and removal of features that
specifically exploit emotional vulnerability.
Design-level regulation may be more
effective than access-level restriction.

“Companies should design different Al models for
different purposes like emotional wellbeing, studies

»
.

etc

FEMALE, 16, INDIA
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“Go out, live your life with real people.
Temporary dopamine can’t match real happiness
from real relationships.”

MALE, 16, INDIA
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Brought to you by Microsoft and Cyberlite

Special thanks to our participating schools:

Bangalore International School
Bombay International School
Children's Academy

Don Bosco International School
Dunearn Secondary School
Dunman High School

King's College Rohtak
Middleton International School
Shiv Nadar School, Faridabad
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